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N.S. P. A. Outlines Plas Plans 
For Participation in 
Atlantic City Meeting 


Convention Sessions of This Group Will Precede 


Actual 


Opening of 


Exhibition 


Nov. 3.—The 


part the National Standard 


oe aes 

Parts Association will play in the joint show that is 
slated for Atlantic City in December is outlined in the an- 
nouncement of program arrangements made today. 


of the N.S. P. A. convention sessions 
prior to the opening of the show 
itself. These sessions will be pre- 
ceded by meetings of N. S. P. A. 


committees, including jobbers divi- 
Sional, manufacturers, divisional, 
finance and board of directors. At 
the first convention session, E. St. 
Elmo Lewis will speak on “Why an 
Association?” N.S. P. A. headquar- 
ters will be at the Ambassador, and 
the Ritz Carlton and Chelsea will 
also be official hotels. 

The N. S. P. A. program will be as 
follows: 

Wednesday, December 2: 
registration opens. 

Thursday, December 
President's dinner 
Old Timers’ dinner. 

Friday, December 4: 10.30 a. m. 
First general session (attendance 
compulsory) 2.30 p. m. Jobbers divi- 
sional meeting, manufacturers divi- 
sional meeting (attendance com- 
pulsory). 

8 p. m. Second general 
(attendance compulsory). 

Saturday, December 5: 9 a. 
Jobbers voluntary open forum; 
p. m. 

Third general sessions (attendance 
compulsory). 

7 p. m. Dual 
press dinner. 

{1 3 3 a ae * 
buffet supper. 

Sundey, December 


9 a, m., 


3: 7 p. m. 
combined with 


session 


m, 
2.30 


association trade 


dance and 


6, 9.30 a, m. 
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HUPP SHIPS 507 UNITS 
DURING PAST MONTH 


Detroit, Nov. 3——The Hupp Motor 
Car Corporation shipped 507 cars 
in October, comparing with 784 cars 
shipped in the preceding month, 


late Harrison Nesbit , 


An innovation will be the holding “* 


RETIRES BALANCE 
DEBENTURES NOTES, 


Detroit, Nov. 3.—Federal Motor 
Truck Company is retiring the sor 
ance of its outstanding serial 5 per | 
cent. gold debenture notes, of which } 
$625,000 matured on November 1. 
This is part of an original issue 
of $1,500,000, dated November 
1925, with maturities on November 
1 of each year, up to and including 
the amount due on November 1, 
1931, 

The company is making this re- 
tirement without further borrowing, 
payment being made by cash, 

Cash position of the company 
after the payment of these bonds 
will still be very strong, there be- 
ing approximately $1,000,000 remain- 
ing in cash and marketable secur- 
ties. There are no other outstand- 
ing bonds or notes ahead of the 


FEDERAL TRUCK 
| 


1, | 
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5 Cents, $12 Per Year 


Several Cities Show Good Sales 
Records for Month of October 


| While Figures Fall Seuw kaw kee You, Dealers Are 
Encouraged by Results in Most 
Trade Centers 





LEAVES FRANKLIN 


H. H,. FRANKLIN, president of 

H. H. Franklin Manufacturing 
Company, announces that Frederick 
J. Haynes has resigned as vice- 
president, general manager and 
member the board of directors of 
the company and that Mr. Franklin 
has taken over the reins of man- 
agement. 


AUTOMOTIVE PLANTS 





common stock following the retire- 
ment of these debentures, the} 
company’s obligations being con: | 
fined strictly to current accounts 


payable less than thirty days old.| 


No further borrowing, either by 
note, or bond issue, is contemplated 
at this time, the company’s posi- 
tion being such that they are amply 
financed to carry on their opera- 
tions without outside assistance. 


MELLON TO EXECUTIVE 


BOARD WESTINGHOUSE | 
East Pittsburgh, Pa., Nov. 3.—At/ 


the meeting of the board of direc- 


tors of the Westinghouse Electric! 


and Manufacturing Company, W. L. 
Mellon was elected a member of the 
executive committee 





Du Pont Announces Plans to 
Market Synthetic Rubber 


AKBON, O., Nov. 3.—Development 

by E. I. du Pont de Nemours & 
Co. of a new synthetic rubber was 
announced here last night to the 
rubber division of the American 
Chemical Society. 

It was disclosed that the primary 
raw material is acetylene, which re- 
quires for its production only coal 
and limestone. The only other raw 
materials are salt and water, all of 
the ingredients being available in 
virtually unlimited quantities. 

The announcement was made in 
technical papers presented by F. B. 
Downing, W. H. Carothers and Ira 
Williams, each speaking for a group 
of chemists who participated in the 
research work, 

The papers stated that the new 
rubber is made by the controlled 
polymerization of chloroprene, chlo- 
roprene being made by the catalytic 
polymerization of acetylene to mono- 


vinylacetylene, which is then treated | 


with hydrogen chloride to produce | 


chloroprene, according to the reac- 
tion developed by Dr. J. A. Nieuw- 
land of Notre Dame University. 

This chemical result has led to the 
selection of “Duprene” as a trade 
name. The process is said to have 
required the concentrated effort of 
more than a score of chemists over a 
period of years to find the proper 
conditions for bringing together the 
materials. 

Many commercially valuable 
qualities which will supplement the 
present uses of natural rubber are 
claimed for the new substance. 
There are important differences in 
the properties of the old and new 
rubbers. 

While “Duprene” has not yet ad- 
vanced to where it can be substl- 


(Continued on Page 2) 


to succeed the} 


IN CANADA ADDING 
MEN TO PAY ROLLS 


Montreal, Nov. 3.—Announcement 
was made today by E. W. Besaw, 
general manager of Firestone Tire 


and Rubber Company of Canada, 
that manufacturing will be resumed 
at full capacity at Hamilton, On- 
tario, plant before the end of this 
week. As the factory is one of 
the most important in the city an- 
nouncement has caused much satis- 
faction, 

This morning 
employees of the 
national Harvester Company were 
recalled to work. Canadian West- 
inghouse Company has also issued 
a statement that manufacture of 
lelectric refrigerators will begin soon 
jin its Canadian plant there. 

At Firestone plant change in 
| working hours has been inaugurated. 
Instead of three eight-hour shifts 
daily men will work thirty hours 
a week. 

“We mean to carry out this pro- 
gram for entire winter,” Mr. Be- 
saw stated. “Only those men who 
worked for us before will be con- 
sidered as applicants for jobs.” 


SUPREME COURT TO 
RULE ON TEXAS 
TRUCK LAWS 


Washington, Nov. 3.—Legality 
of a Texas law regulating the 
transportation of bales of cotton 
upon the highways of that state 
will be reviewed by the Supreme 
Court, the court announced in 
passing upon the case of Binford 
vs. J. H. McLeaish Company, in- 
volving the question, 





300 of the older 
plant of Inter- 


EW YORK, Nov. 
from Automotive Daily 
motor vehicle sales in key citie 
available are distinctly favora 
registered in every case over 


October :; 


3.—First returns have been received 


News’s monthly check-up on 
s and the figures so far made 
ble. It is not that gains are 
sales last year, but in 


several instances this year’s record is so close to that of 1930 


that the Ww hole i is definitely enc 


| AMERICAN WOOLEN 


NAMES OOSTDYK 
DETROIT MANAGER 


Detroit, Nov. 3—The appointment 
of Charles A. Oostdyk to the posi- 
tion of sales manager of the Ameri- 
can Woolen Company's Detroit of- 
fice was announced today by Lionel 
J. Noah, president of the company. 

Oostdyk has been in the auto- 
motive industry for more than a 
quarter of a 
century, having 
served as general 
purchasing agent 
of Hudson Motor 
Car Company for 
eleven and one- 
half years, as well 
as in many other 
important sales 
and purchasing 
capacities, Earlier 
in his career he 
was connected C. A. Oostdyk 
with Cadillac Motor Car Company 
and later became associated with 
General Motors Corporation as di- 
rector of purchases. Following this | 
he sold automobile materials for | 
many years. 

With the opening of the office in | 
Detroit recently, the American | 
Woolen Company is now engaged in | 
selling flat fabrics direct to the | 
motor car producers. The new sales | 
manager will devote his time ex-| 
clusively to the sale of the wide and | 
varied line of American Woolen | 
broadcloths, Bedford cords and 
other types of flat upholstery ma-| 
terials to automobile manufacturers | 
and body builders throughout the 
country, 


ouraging. 

A wire from the Cleveland Auto- 
mobile Manufacturers and Dealers 
Association informs us that in 
October 1931, 1,257 new vehicles were 
sold and 6,480 used units. This 
compares with 1,577 new vehicles 
and 7,835 used ones in October last 
year. 

Returns for Ramsay County, Min- 
nesota, in which is the city of St. 
Paul show October sales this year, 
just a shade under the record for 
that month in 1930. Passenger car 
sales in Ramsay county totaled 423 
and trucks 105. Last October the 
record was 425 passenger and 130 
trucks. In September this year the 
totals were 342 passenger and 59 
trucks. The ten months of 1931 
Showed 17,604 passenger car sales 
and 992 trucks, against 8,070 pas- 
senger cars and 979 trucks in the 
same period of 1930. 

Louisville new car sales including 
all of Jefferson county amounted to 
293 units, against 376 vehicles in 
October, 1930. This amounts to a 
decline of 22.1 per cent. For the 
first ten months of 1931, Louisville 
sales were 5,006 units, compared 
with 5,970 for the ten months of 
last year. The decrease this year 
amounts to 16.1 per cent., an excel- 
lent showing in view of general 


(Continued on Page 2) 


BUICK SHIPMENTS 
IN OCTOBER 5,012 


Detroit, Nov. 3——The Buick Motor 
|Company, a division of the General 
Motors aneaeadiad. produced and 
Shipped 5,012 cars in October, com- 
|paring with 11,171 cars in the same 
month last year. No cars were pro- 
|/duced in September because of the 
taking of inventory. 


——— 


Some Employment Gains 
Noted by Labor Dept. 


WASHINGTON, Nov. 3.—Though 

the industrial and employment 
situation in the automobile indus- 
try showed no appreciable change 
during September, some improve- 
ment in other major industries oc- 
curred during the month and may 
indicate a generally encouraging 
trend, according to the industrial 
employment information bulletin 
just issued by the Department of 
Labor. 

Coal mining, both in anthracite 
and bituminous fields, increased 
during the month, thousands of 
men being recalled to the mines, 
while large numbers of part-time 
workers were returned to full time 
schedules. The shoe _ industry 
picked up well, many factories re- 
porting full forces on a full time 


basis, Cigar and cigarette factories 
also registered a pickup. Seasonal 
influences stimulated the textile in- 
dustries, especially in the Middle 
Atlantic states, where large num- 
bers of silk mill workers were em- 
ployed. Highway construction con- 
tinued in good volume, employing 
large forces of men. Harvesting of 
the various fall crops, especially 
cotton and sugar beets, provided 
work for thousands of men. Num- 
bers of both men and women were 
employed on the seasonal operations 
of the canneries and _ packing 
houses. 

No change was registered in the 
iron and steel industry, and the 
larger cities reported considerable 
unemployment, embracing practi- 
cally all trades an dincluding pro- 
fessional and clerical workers. 








Oe 


Key City Car Sales for 
| October Hold Up Well 


(Continued From Page 1) 


| ber slump, dealers here generally 
/expect a more favorable showing 
} in November with recovery from the 
| bank failures which affected condi- 
tions earlier. Real recovery in im- 
portant volume is expected after 


conditions. In September this year 
the sales totals were 396, against 
478 in September last year, a decline 
of 17.1 per cent. It is felt by dealers 
generally in Louisville that Novem- 
ber may prove to be a better month 
as local industrial and state agri-|the first of the year. 

cultural conditions are looking more| Automotive sales in Los Angeles 
promising and the coal fields are in|} up to October 27 did not make as 
much better shape. | good a record as had been hoped. 


find total sale of .motor vehicles 


San Antonio, Tex., did not | The 
October as favorable as some other| was 1,404 units, as compared with | 
cities. The failure of two banks, |2,329 for the same period in October 
together with an unusually late | 1930. In spite of general sales 
season resulted in the lowest motor/| debility several makes of cars 
vehicle sales for that month in|showed to good advantage. Ply- 
recent history The total was 247 | mouth sola 151 units against 19 
passenger cars and 56 trucks, or/last October. Chrysler had a sales | 
303 units in all. In October, 1930,/total of 48 against 43 last year, 
the grand total of passenger cars ; and De Soto registered 47 against 
and trucks was 600. During Octo- |} 42. Graham sold 28 units this 
ber, 1931, Chevrolet led the field | October against 16 a year ago, and 
with 106 units sold, followed by} Oldsmobile was good for 22, com- 


‘pared with 15 in 1930. 


Ford with 63. In spite of the Octo- 


N. S.P.A. Outlines Program 
For Joint Show Meeting 


(Continued from Page 1) 


N. S. P. A. golf tournament, Lin-, auditorium (N. S. P. A. attendance 


wood Country Club. ; not compulsory). 
m. International Friday, December 11, 10 a, m. to 


- 


Boosters 





7 p. 

lic ‘ 5 p. m. Joint trade show—public 

Club frolic, Madison sete. auditorium (N. S. P. A. attendance 
Monday, December 7, 10 & mM.] not compulsory). 





Opening of joint trade show—public | Saturday, December 12, 10 a. m. 
auditorium. ito 12.30 p. m. Joint trade show— 
Monday, December 7, 10 a. m. to| public auditorium (N. S. P. A. at- 


5 p. m. Opening of joint trade show | tendance not compulsory). 


—public auditorium (N. S. P. A. at- 
tendance compulsory). CHEVROLET BUFFALO 
PLANT RESUMES WORK 


Tuesday, December 8, 10 a. m. to | 
5 p. m. Joint trade show—public | 
auditorium (N. S. P. A. attendance ee 
compulsory). 
12.25 p. m. Round table luncheons 
for groups of N. S. P. A. members. 
Wednesday, December 9, 10 a. m. 
to 5 p. m. Joint trade show—public 
auditorium (N, S. P. A. attendance 
compulsory). | 


Buffalo, Nov. 3.—Operations are 
to be resumed in the Buffalo piant 
of Chevrolet on or about November 
4 with a working force of approxi- 
mately 1,000 men. Trucks are to be 





produced in the first week or ten 

6.15 P. M. Overseas club dinner—| days of operations, after which pas- 

Hotel Traymore sponsored jointly! senger cars will be added to the 

by Overseas Automotive Club,| line. The plant has been idle for 

N. S. P. A. and M. E. A. four weeks. Fisher Body also will re- 

Thursday, December 10, 10 a. m.| sume operations here on Novem- 
to 5 p. m. Joint trade show—public | ber 5. 





——$  —$ ___—_ 


SAFETY GLASS 


is being 


UNIVERSALLY SPECIFIED 


The obvious and necessary protection afforded the motorist 
by Safety Glass has led to its universal use. Automobile 
manufacturers, bus builders, taxi manufacturers, builders 
of all passenger carrying vehicles — are specifying Libbey. 
Owens-Ford Safety Glass — because the public demands it. 


Libbey-Owens-Ford Safety Glass is made by an exclusive 
process. The edges are sealed with a weatherproof com- 
ound to withstand heat, moisture, and other deteriorating 
elements. Thus clarity of vision is preserved. L-O.F Safety 
Glass will stimulate new car sales for you. 


LIBBEY-OWENS-FORD GLAss COMPANY, TOLEDO, OHIO 


Manujacturers of Highest Quality Flat Drawn Window Glass, Polished 
Plate Glass and Safety Glass; also distributors of Figured and Wire Glass 
manufactured by the Blue Ridge Glass Corporation of Kingsport, Tenn 





The following are users of L-O-F- Safety Glass: Packard, 
Graham, Studebaker, Franklin, Reo, Willys-Knight and Ford. 
It is also used in Dietrich and Le Baron Custom Bodies, Reo 
Speed Wagons, Paige Commercial Cars, Twin Coaches, Brill 
Trolley Buses, Cincinnati Trackless Trolley Coaches, Bender 
Bus Bodies, Hackney and Springfield School and Passenger 
Bus Bodies, White School Buses, York-Hoover Schoo] Bus 
Bodies, Stinson aiid Stearman Aircraft, Gar Wood Boats 
and Matthews Cru‘sers. 


LIBBEY: OweENS:FORD 
SAFETY GLASS 
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DU PONT TO MARKET 
SYNTHETIC RUBBER 


(Continued From Page 1) 


tuted for natural rubber in every- 
day use, further study is expected to 
develop its field of usefulness. 
Among the properties set forth in 
the announcement is that “Duprene”’ 
is much more resistant than natural 
| rubber to the swelling action of gas- 
| Oline, kerosene and other solvents 
|} that are harmful to rubber. It is 


also more resistant to oxygen, ozone | 


}and many chemicals that attack 


| rubber 


stance is that it can be vulcanized 
by the application of heat alone, 
whereas it is necessary to add sul- 
| phur to vulcanize natural rubber. 

| It was disclosed that an artifical 


liquid consisting of particles of fully 
vulcanizeq synthetic rubber suspend- 
ed in water. Upon drying, a sheet 
|of fully vulcanized rubber is ob- 
| tained, 


The “Duprene” latex differs radi- | 


| cally from natural latex because of 


|its increased penetrating power, so} 


that it becomes possible to impreg- 

nate many porous materials that 
cannot be impregnated with natural 
rubber latex. 

A significant property of the new 
rubber is that its X-ray diagram is 
reported as similar to that of nat- 
ural rubber, indicating that it has 
the same type of molecular struc- 
ture. Synthetic rubbers have been 
produced before by many scientists, 
but so far as is known none of these 
products has given the same type 
of X-ray diagram as natural rub- 
ber. 

“Duprene” is the result of many 
practical tests conducted in the Du 
Pont company’s laboratories and in 
small-scale manufacture before 
company officials made a_ public 
/}announcement. The company’s con- 
| fidence in the discovery’s practical 
aspects is shown by the statement 
that it is building a plant at Deep- 
water Point, N. J., for its manu- 
facture on a commercial scale. 

The du Pont company has for 
many years made chemicals for ac- 
celerating the vulcanization of rub- 


ber. It recently developed anti-oxi- | 


dants for retarding the deteriora- 
tion of rubber and organic pigments 
that make it possible to produce 
rubber in many colors. 

It was pointed out that availability 
of adequate supplies of rubber in 
times of national emergency is of 
great importance, so that today’s 
announcement bears on the prob- 
lem of national defense. 

The company does not now expect 
that “Duprene” will displace natural 
rubber for the manufacture of tires, 
but officials believe that in an emer- 
gency it would be a satisfactory sub- 
stitute in practically all the present 
uses of rubber. 


GENUINE MFG. MAKING 
AUTOMOBILE HEATERS 
Buffalo, Nov. 3——The Genuine 
Manufacturing Company, which has 
its plant in Norfolk Avenue, Buffalo, 
has started large scale production of 
steam heaters fer automobiles. 


BOSTON 


FOR modern travelers 
by air, rail or highway, 
here's a cordial wel- 
come and complete 


hotelservice. Wide va- 
riety of restaurants. 
Room with bath—single 
$3-$5. Double $4-$8. 


Garage service. 


HOTEL LENOX 
HOTEL BRUNSWICK 


Boylston St. on either side of Copley Sa. 


HOTEL BRADFORD 


Tremont St. near Boston Common 
L. C. PRIOR MANAGEMENT 


Classified 
Advertising 


Classified Rates 5c Per Word 





; SALES WORKERS 

With mechanical inclination, to place 
Air-Lec Door Operators for garages and 
industrial plants; should have car; a short 
training and demonstration will be given 
ou in your territory; good commissions 

gin immediately. Write Schoelkop{! Mfg. 
0., Madison, Wis, 







One interesting feature of the sub- | 


latex can be made from chloroprene. | 
| The artifical latex is a milklike | 
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SPARKS from DETROIT 





William S. (Gil) Gilbreath 

* 

Mayor Tiedeman 
aK k € 


I Knew Him When 
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Mittelstaedt Shifts 








Chris Sinsabaugh—Detroit Editor 








EARS and years ago Gil was wandering hither and 
yon in and about Indiana selling Waverley electric 
trucks. Then he became a field man for Overland under 
the direction of Bill Brown, who was vice-president and gen- 
eral manager of that company before John N. Willys got it. 
From there he went with Carl G. Fisher, and, when Indian- 
apolis started the Hoosier Motor Club, Gil was chosen man- 
ager. 
That’s where he struck his stride. He really was not 
cut out to be an automobile merchandiser. His sphere was 
the promotion of good roads and a developer of organized 
motoring. Right now he is executive vice-president of the 
Automobile Club of Michigan, which he ran up from a shoe- 
string membership until today it is one of the largest in the 
country. * * * 
RITTEN thusly on one’s thumbnail, that’s a sketch of 
the career of William S. Gilbreath (Col. Gilbreath, if 
you want to be formal) in whose honor the Michigan Good 
Roads Association gave a dinner the other night at the 
Book-Cadillac. 

And what a testimonial of appreciation that dinner was 
ifor the man who is responsible for the Dixie Highway, now 
completed, from Miami, Fla., to Sault Ste. Marie, Mich.; 
whose promotional work has done so much for the good 
roads cause in both Michigan and adjacent Canada! 

It made a second-hand book out of our ‘““Who’s Who,” 
just checking the names of the notables present and who 
responded nobly to Toastmaster Harvey Campbell’s call. 
Gov. Wilber Brucker was there, and his speech of apprecia- 
|tion of Gil was one of the best of the evening. Secretary 
of State Frank Fitzgerald, Highway Commissioner Grover 
Dillman and R. M. Smith, Ontario’s deputy minister of high- 
ways, contributed their praises of the man. 

Roy D. Chapin, chairman of the board of the Hudson- 
Essex, had his inning; Henry T. Ewald, head of the big 
advertising agency, spoke from the heart in praise of Gil. 
Bill Herschell of the Indianapolis News came from the 
Hoosier metropolis to recite poetry written in glorification 
of his old buddy. W. D. Edenburn, general manager of the 
Detroit Automobile Dealers’ Association, who was Gil’s 
running mate in the good roads cause, told us real facts 
about him. Congressman R. H. Clancy of Michigan con- 
tributed his bit. 

. * 


* 
WAS introduced to Roy Chapin’s father-in-law at the 
Gilbreath dinner, but missed the name. But, when George 
|W. Tiedeman of Savannah, Ga., stood up and told us of all 
| that Gil had done to develop modern highways in Georgia in 
connection with his work on the Dixie Highway, I came to 
my senses. 

Why, George W. Tiedeman, this father-in-law of Roy 
Chapin’s, was none other than the man who, as mayor of 
Savannah, showed the rest of us how to Properly run inter- 
national road races. He staged the 1908 Grand Prix, won 
'by Louis Wagner in a Fiat; he repeated his success with the 
| Grand Prix in 1910, and, in 1911, when the Vanderbilt Cup 
race was taken away from Long Island because of inability 
of the promoters to handle the crowds, he took that classic 
and the Grand Prix and gave us the outstanding road racing 
meet of all time. Furthermore, he donated the Tiedeman 
trophy for the 231-300 class, won by the Flanders. 

It was Mayor Tiedeman who first drafted the soldiers 
to guard a road race course instead of depending on Pinker- 
tons and constables. Regulations were so stiff that not even 
a dog could run across the road once the race started. 

Mayor Tiedeman didn’t tell me this; he’s too modest. I 


just remembered it, that’s all. 
* * * 


IRST an automobile salesman peddling Columbias, then 
founder of the Yellow Cab Company of Chicago and 
later the Yellow Truck and Coach Corporation and now 
the tentative chairman of the finance committee and a direc- 
tor of the Paramount-Publix Corporation in the motion pie- 
ture world—those are the high spots in the life of John D. 
Hertz. And I knew him when! 


” ™ os 
SCAR E. MITTELSTAEDT, who got his know-how 
through nine years of service with George Harrison 
Phelps as director of art and production and working on the 
Dodge account, has made a new connection. He is now vice- 
president of Gray Garfield Lange, Inc., a Detroit commercial 
art organization, which specializes on automotive business. 




















TRUCK OPERATORS 
IN ORE. ORGANIZE 
TO PROMOTE SAFET} 


Portland, Ore. Nov. 3.—Formal 
organization of the Oregon Automo 
tive Council, composed of operators 
of truck lines, truck dealers, truck 
equipment dealer and all 
automotive interests, for the pur- 
pose of promoting safety on the 
highways and courtesy among drivy- 
ers, was recently completed at a 
meeting at the Multnomah Hotel. 

H. W. (Bert) Roberts, who has 
been temporary chairman at the 
preliminary meetings, was officially 


elected president, Leland James 
named vice-president, R. C. Kelsey, 


treasurer, and James H. Cassell, 
general manager, with Ray A. 
Chapin and Don H. Moore as 
directors. 


Members of the state police have 
been requested to gather and turn 
over to the council information 
about truck drivers’ violations of 
the rules of the road not import- 
ant enough for arrests, or the dis- 
courteous treatment of the motoring 
public. Already this system has 
proved effective in discovering the 
careless driver and reporting the 
fact back to the owner of the ma- 
chine. 

Certain changes in drivers’ ex- 
aminations have been suggested to 
the secretary of state by the council. 
While there is still need for educa- 
tion in the operation and driving of 
trucks among the large concerns, it 
has been found that individual 
Owners of trucks are much more 
guilty -of law violation and dis- 
courtesy. 

Eight hours after a report that a 
trailer on a truck operated by a 
large company was too wide was re- 
ceived by the council, the machine 
was placed ina garage and repaired, 
it was reported by Mr. Roberts. 
Other companies, after reports have 
been received from several sources, 
have been induced to change their 


allied | 


routes and hours away from the 


peak of traffic period to further im- 
prove conditions on the highways. 
The organization committee was 


i 


composed of H. H. Harwood, chair- | 


man; Leland James, Don G. Bates, 
D. B. Lewis and H. M. Mercer. 


NEW DIRECT CHRYSLER 
BRANCH IN CAMDEN, N. J 
Camden, N. J., Nov. 


Corporation, announces’ the 
pointment of Eggie & Son as local 
dealer. In addition to the 


ise Commoved 
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| mouth. 


THE SUCCESS of past years in a short, snappy 25 per cegs. down- 

payment used car sale was again justified this fall, according to the 

Foley Chevrolet Company of Newark, N. J. The sale this year fol- 

lowed the announcement of the government's big $500,000,000 credit 
pool, which helped create confidence in Foley's territory 


1e 


repair 








of 





Di 


| Chrysler 
}firm will represent the new Ply-| 
John Eggie, 
- | DeMotte, control the concern. 
3. — The | & Son will maintain sales and serv- 
Chrysler Philadelphia Company, di- | ice faciligies at 1125-27 Haddon Ave., | for Howell-Thompson Company, has | 
rect factory branch of the Chrysler | where they have been located for a| accepted 
number of years. Their garage and | Dulmage Motors, Durant distribu- 
department 
complete square feet. 
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The governments bic $500,000,000 credit poo! » doing the job 


down parments and the finest collection of moderately priced used cars we have ewer had 
time, Thousands of economical, comfortable miles are left in these 
care and every one is sold with @ monthly service imapection for five months 


on our flaor at one 


almost new and carry new car cuarantees 


ours 


SPECIAL BARGAINS 


CHEVROLETS 
Down 
Payment 
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Sport Sedan 


Coupe 


Sport Roadster 
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Many are 
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fora \y-ton Pane! — $109 


Thear'ters offer thousands of miles of satiefaciers service sith sore hitle depreciation. FLR 
THERMORE, WE WILL TAKE ANY OF THESE CARS IN TRADFE ON ANOTHER USED 


CAR OR A NEW CHEVROLET AT ANY TIME. LESs USUAL 


REPUTATION IS YOUR PROTECTION 


DEPRECIATION ove 


Buy Your Car from the Largest New and Used Car Dealer in the State | 


FOLEY CHEVROLE 


957 BROAD ST. 
FoI Ty eas 
560 CLINTON AVE. Cea to 


NEWARK, N.J. 





models, the local 


with his son, 


Seattle, 
Eggie 


occupies 14,000); tor. The 


CURTIS HART JOINS 
DURANT DISTRIBUTOR | 


| Hart, formerly used car manager 


a 


oe 


Ut eA tS 


Wash., Nov. 3.—Curtis | 





similar position with 


firm plans an intensive 


| fall campaign in used cars. 
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Essex, FWD, Fargo, Paige, Relay and Rugby are now included in the Miscellaneous Column. 
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{ROM his earliest days James M. 
Cleary, sales manager of the 
Studebaker Corporation of Ameri- 
ca and general manager of S. 
P. A. Truck Corporation, has been a 
man of ideas—what’s more, a man) 
with the ability to put them into 
execution, Even as a comparative 
youngster, Cleary, with his tena- 
cious driving spirit, which is largely 
responsible today for his success as 
a sales executive, experienced little 
or no difficulty in devising ways | 
and means of earning a living. 
After attending public schools in 
Nebraska and Chicago, Cleary 
worked for a year as stock clerk 
for Sears, Roebuck & Co. and in the 


chemical research laboratories of 
the Corn Products Company. He 
then entered the University of 
Illinois, where he worked his way 


through by tending furnace, wash- 
ing dishes, running a_ boarding 
house, supplemented by profits de- 
rived from his introduction of the | 


arm band to the Illinois campus, 
and. similar commercial  enter- | 
prises. 


Summer vacations were profitably 
spent in work of any kind, no mat- 
ter how unusual, In the summer 
of 1904 he journeyed down to the 
St. Louis World’s Fair, where he be- 
came a barker for Hagenback’s Wild 
West Show. The following year 
found him among the farmers oI 
Illinois, pedcling stereoscopes and 
views. In 1906 he and a friena 
acquired a candy floss machine ana 
covered the carnival] shows of west- 
ern Michigan. They were the first 
to introduce the ice cream cone to 
his part of the country, having the 
necessary equipment made to order 
in a small foundry 

In the fall of 1906 Cleary entered 
Northwestern University Law School, 
at the same time working on the 
Chicago Tribune as a reporter. He 
received his legal degree in 1909, and 
with $475 in his pockets, shipped on 


tour through most of the European 
countries. Returning to America in 
1910, with just $1.50 remaining. 
Cleary went back to the Tribune, 
where he became successively re- 
porter, editor, president of the Land 


Show, advertising salesman and | 
head of the copy and art depart- | 
ment. 

In 1916 he left the Tribune to; 
enter the real estate business with | 
his brother, who managed several 
skyscrapers in Chicago's famed | 





j}appointed as district 
|by the De Soto Motor Corporation 





Loop, but returned to the paper in 
1917 to organize the business sur- | 
vey. This department handleq the 
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Tribune's advertising of itself, re- 
search work, dealer relations, mer- 


chandising service for advertisers 
and radio stations. Since the Tri- 
bune’s advertising revenue exceeds 


by far that of any other newspaper 
in the world, this work brought Mr. 
Cleary into close touch with the 
sales problems of leading manufac- 
turers. 

In 1925 Mr. Cleary joined the 
Studebaker Corporation as director 
of advertising and sales research. 
Later he served as assistant sales 
manager, and in April, 1926, was 
appointed to his present executive 
post. With the formation of the 
S. P. A. Truck Corporation last year 
he was made vice-president and 
general manager of the new organ- 
ization. 

While with the Tribune Mr. 
Cleary originated the slogan which 
became familiar throughout the en- 
tire country: “1921 Will Reward 
Fighters.” In 1930 this same slogan, 
brought up to date, was adopted by 
Studebaker as its sales slogan for 
the year. Mr. Cleary is married 
and the father of five children. 


| DE SOTO NAMES HUTTMAN 


MINNEAPOLIS MANAGER 
Minn., Nov 3 
Huttman has been 
manager here 


Minneapolis, 
(UTPS).—F. H. 


of Detroit. His office is Foshay 
Tower. Mr. Huttman formerly was 
with Willys-Overland at Norfolk, 


W. Va 
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Essex, FWD, Farge, Paige, Relay and Rugby are now included in the Miscellaneous Column. 


*Included in the Miscellaneous Column, 
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We Have Turned the Corner 


MERICAN business has turned the corner and is slowly 
A beginning the ascent to prosperity. The climb will be 
long and so gradual that general recognition of the fact that 
the upswing has begun will probably be delayed for some 
weeks after the actual happening. It may be that the first 
general recognition will come with improvement in the auto- 
motive field. 

Undoubtedly the action of the administration in Wash- 
ington, looking to the strengthening of the banking position, 
has had a considerable influence in creating a better feeling 
throughout the country. 

In spite of the fact that actual operations are still at a 
low rate, sentiment in the basic steel industry has definitely 
improved. Inquiries from sources where such questions 
must be followed by actual purchases, largely automotive, 
have tended to lift the gloom from this depressed industry. 
The action of the United States and Bethlehem Steel cor- 
porations in continuing the dividend policy mmaugurated last 
year has been accepted as an indication that those great 
industrial organizations foresee better business ahead. 
Messrs. Farrell and Grace, presidents of the two companies, 
have allowed themselves to be quoted as seeing better things 
ahead. Neither of these gentlemen is given to loose optimism. 

A potent factor in the improved sentiment is the 
increase in the price of wheat, a staple that forms one of the 
foundation stones of the commodity market. In Chicago 
wheat has gone up nearly eighteen cents in the last two 
weeks, and Winnipeg reports a 10 cent advance, putting the 
grain at nearly 70 cents a bushel. Reports of a wheat crop 
in Europe smaller and of poorer quality than had been 
expected was the basis for this advance. Regardless of any- 
thing else, the advance of a leading agricultural staple exer- 
cises a steadying influence on public opinion in the farming 
regions. 

The Automotive Daily News has called attention before 
this to the fact that nothing moves according to pattern in 
this period of depression. It is quite possible that we are 
now witnessing the beginning of what is usually the fall 
upward movement, several weeks behind its normal schedule. 

However, the really important matter is that we appear 
to be shaking off the paralyzing fear and distrust of every- 
thing that has held the country in its grip since 1929. Every- 
where one hears a saner view of conditions, not the forced 
optimism that merely whistling to keep up courage. 
Hoarded money is coming into the banks again. Unless all 
signs fail, conservative spending will begin to appear and 
the forthcoming Christmas season will contribute to the 


Mich 





is 


All that we need now is courage and common sense, 
and before many weeks have passed it will be apparent to 
the most astygmatic that, even with a steep climb ahead, 
American business is finally on the long, long trail to pros- 
perity. 


Unfair Taxation 


N the numerous proposals now being broached for Fed- 

eral taxes on automotive vehicles, we find another evi- 
dence of the legislative state of mind with regard to our 
industry. Apparently the national legislators think with 
their state brethren that there is no end to the taxation that 
can be heaped on the motor vehicle, which is even now the 
m@st heavily taxed piece of personal property in existence. 

Alvan Macauley, president of the National Automobile 
Chamber of Commerce, has issued a stinging rebuke to care- 
less talk about piling still more taxation on the unfortunate 
motor vehicle. 

Our guess is that there will be Federal taxes inflicted 
on the produg¢ts of our industry, unless we go to Washington 
and show the legislators pretty conclusively that any move- 
ment of that kind means votes lost to them. 












| 
movement. 


Association, Inc.. 174th Regimen: 
Armory 

17-23—Cincinnati. Automobile show of 
Cincinnati Automobile Dealers’ As- | 
sociation 

17-23—Milwaukee. Annual Automobile 
Show, Milwaukee Automotive 
Trades, Inc. 

| 22-30—New York. Nationa) Motor Boat 


| Statement 


Trade Association News 


Indianapolis A. T. A. Picks 
Same Officers; Plans Show 








[NDIANAPOLIS, Ind., Nov. 3.— 

Election of officers by the Indi- 
anapolis Automobile Trade Associa- 
tion, a forerunner to the laying of 
plans for the twenty-first annual 
automobile show, brought the re- 
election of all officers and the elec- 
tion of one new member to the 
board of directors. E. L. Shaver, 
head of the E, L. Shaver Company, 
Nash distributor, who succeeds J. M. 
Bloch of Capitol Motors Company 
and the Gibson Company, is the 
only new face on the board. 

R. H. Losey, at present not offi- 
cially connected with the retail 
business here, was re-elected presi- 
dent; Frank D. Hatfield of the 
Frank Hatfield Company, Ford deal- 
er, vice-president; A. W. Hutchison, 
Franklin and Graham dealer, secre- 
tary, and W. F. Moyer, general man- 
ager of the Lathrop-Moyer Com- 
pany, Oldsmobile distributor, and 


Aurora, Ill., Dealer Body 
Promotes Co-operative Buying 


Automobile Dealers’ 
Association of Aurora, Ill., has em- 
barked on an active campaign for 
the Winter season. The association 


holds a meeting every Wednesday, 
at which dealer problems are dis- 
cussed by members 

This association is very much in- 
terested in co-operative buying and 
has done considerable along this 
line. W. C. Cutter, secretary of 
the association recently made a 
to the state automotive 
trade association with regard to the 
work that has been done. The 
statement follows: 

“The members of this association 
have been sold on the idea of buy- 
ing, co-operatively, all articles 
normally purchased by the _ indi- 


ee ee ee ree 
COMING EVENTS | 


Tiiscscssnancssihatensiennstennannaaniiiinedeadinianiideiniatiitiiaaainnstaas 
NOVEMBER 
5-14—London, England. Internationa) Com- 
mercial Motor Transport Exhibition 
Olympia Hall. 


The Aurora 


10-12—Chicago, Ul. American Petroleum 
Institute. annual meeting, Hotel 
Stevens 

28-Dec. 9—Rrusseis Belgium. Autumobile 
Salon 

29-Dec. 5—New York, N. ¥. Automobile 


Salon, Hotel] Commodore. 
30.Dece.4—New York City. American 6&o- 


ciety of Mechanical Engineers. an- 
nual meeting 
DECEMBER 
7-12—Atlantic City, N. J. Motor and 


Equipment Association and National 


Standard Parts Association, Joint 
Trade Show. 
9-11—Atlantic City, N. J. American In- 


stitute of Chemical Engineers, meet- 
ing 


JANUARY 


9-16—New York City, National Automolile 
Chamber of Commerce, Nationa’ 
Automobile Show 

9-17—Los Angeles. Annual Automobile 
Show of the Los Angeles Motor Car 
Dealers Association 

10-13—Chicago. National Wheel and Rim 
Association, annual convention 
Edgewater Beach Hotel. 

11-ti—Detroit, Mich. American 
Builders Association, 
convention and show 

1i—New York city. Society of 

motive Engineers, annual 
Pennsylvania Hotel 

16-23—Newark, N. J Newark Automobile 
Dealers’ Association’s annua) show 

16-23—Buffalo, N Y. Annual automobile 
show of Buffalo Automotive Trade 


Roaa 
twenty-ninth 


Auto- 
dinner 


Show, Grand Centra] Palace 
23-30—Baltimore. Annual Automobile Show. 
23-30—Minneapolis, Annuaj Automobiie 

Show of Minneapolis Automobile 

Trade Association 
23-30—Pittsburgh. Annual] automobile show 

of Pittsburgh Automobile Dealers’ 

Association, Motor Square Garden 
25-29-——-Detroit, Mich. Society of Automo- 

tive Engineers, annua] meeting, Bork 

Cadillac Hotel 
30-Feb. 6—Cleveland. Annua! Automoopile 

Show of the Cleveland Automobile 

Manufacturers and Dealers Associa- 

tion, Public Auditorium. 
30-Feb. 6—Chicsgo, UL National Automo- 

bile Chamber of Commerce, 

Automobile Show. 
30-Feb. 6—Chicago, Ul. 

Hotel Diake. 

FEBRUARY 
6-13—St. 

St 
13-20—Kansas 


Paul, 
Pau) Automobile 
City, Mo. | 


Dealers, Inc 
Annual Auto 
mobile Show. Kansas City Motor 
Car Dealers’ Association, American 
Roya) Building 
13-20—Los Angeles, Cal. 
Hotel Biltmore. 
22-March 5—San Francisco, Cal. 
bile Saion, Palace Hotel. 


Autome 





|Supply Company of Chicago, Ill.. 





Nationa’ | 


Automobile Solon | 


Annual Automobile Show | 
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been very successful considering 
present trade conditions and deal- 
ers giving the activity normal 
effort have derived a worth while 
profit. 

“Within the last month we have 


purchased ‘hot water heaters’ and 

zone manager for the Olds Motor| because of our ability to purchase 
Works here, treasurer. in quantity, coupled with the satis- 
E. G. Henry, now just completing | faction that every automotive 


jobber enjoys by having his product 
handled by automobile dealers with 
a reputation that they religiously 
strive to uphold, we have been able 


his first year aS manager of the as- 
sociation. holds his office by ap- 
pointment. 

Directors, besides Mr. Shaver, are 


R. V. Law, head of the R. V. Law|to make a satisfactory profit even 
Motor Company, Hudson-Essex dis- | against ‘cut-throat’ competition. 
tributor, and a former director of “Cur last venture deals with the 


purchase of oils, lubricants and 


denatured alcohol from one of our 


the National Automobile Dealers 


Association; H. S. Burke of the ! 
Burke Cadillac Company, Cadillac- | local oil companies and has been 
La Salle distributor; T. E. Byrne,} accepted with enthusiasm by all of 


members. This 
taken between two and_ three 
months to complete. Many oii 
companies have submitted their 
bids, and because this business will 
total a minimum of 500 barrels of 
oil within the coming year, to say 
nothing of the quantity of lubri- 


head of the local branch of the/| our project has 
Citizens Motor Car Company, Pack- 
ard distributor, and W. J. Robinson 
of Robinson, Thompson, Inc., Oak- 
land-Pontiac distributor. 

Dates for the Indianapolis auto- 
mobile show are expected to be an- 


nounced within a short time, with 


the probable selection of some time] cants and denatured alcohol in- 
late in February. cluded, it is no wonder that we 
have been offered concessions. 


Time has been consumed by vari- 
ous members being skeptical about 
changing from the brand of oils 
they have originally handled, but 
after studying all facts they have 
been convinced that the public is 
not interested in the ‘name on the 
oil container,’ but really has confi- 
dence in the reputable association 
member dealer and knows that the 
oil he handles is based upon repu- 


vidual automobile dealer and by so 
doing derive the benefit of reduced 
price, made possible for the seller 
to give, because of the quantity of 
merchandise sold. Another angle 
presents itself in the ability of an 


association, by buying at prices aS/ tation and unexcelled service.” 
low or lower than the average dis- . 7 ‘ 
tributor. to again sell at a profit | risk TIRE PLANT BACK 


automotive supplies that have been ON FIVE-DAY SCHEDULE 


neglected by the average dealer | , 
during the last decade. | Chicopee Falls, Mass., Nov. 3.— 
“Last winter, after much effort,| The plant of the Fisk Rubber Com- 


pan, which closed October 16, re- 
opened Monday, operating on a five- 
day week as previously and employ- 
ing 1,600 hands. No wage changes 


obtained from the Auto Owners 
a 
very handsome contract regarding a 
storage ‘Set-Up’ and prices on 
Seiberling tires. This project has 


we 





are contemplated, it is said 






TEXTOLITE 


TIMING GEARS 


Engineered to Your Ideals 


If your engineering chariot is “hitched 
a star’—you are the type of de- 
signer with whom we best like to 


Our engineers are at your service 
to help you obtain a timing drive that 
is all you desire. 

The modern requirements for silence 
and freedom from vibration with 
absolute and continuous synchronism 
can be met by gear timing drive with 
Textolite gears. 


There is no compromise with ac- 
curacy in a good gear drive. It is a 
token of good manufacture through- 
out the car. 
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What the Standards Burea 
Is Doing for Business 


The following paper was pre- 
sented at the Wednesday session of 
the national transportation meet- 
ing of the Society of Automotive 


Engineers at the Shoreham Hotel, 
Washington, D. C., last week, It is 
appearing serially in Automotive 
Daily News, 


By G. K. BURGESS, 
Director National Bureau of Stand- 
ards, Washington, D. C. 


Another typical research associ- 
ate project which concerns more 
particularly the public service busi- 
ness has to do with steam. 

Some ten years ago a group of 
representative engineers and ex- 
ecutives concerned with the use of 
steam power met in Boston to dis- 
cuss the problem of securing more 
accurate and extensive tables of the 
physical properties of steam. The 
need of these tables was becoming 
very urgent, because of the fact that 
higher and higher steam pressures 
and temperatures were being em- 
ployed, and because competition in 
international markets demanded 
more and more accurate calcula- 
tions of the capacity of steam tur- 
bine plants. At the time of this 
conference, considerable preliminary 
research Work had been done at the 
Bureau of Standards, as well as the 
Massachusetts Institute of Tech- 
nology and at Harvard University. 

The group of this conference or- 
ganized for the financing of what 
was recognized as a long and exact- 
ing research program, parts of 
which were to be carried out at each 
of the three institutions mentioned 
above, and which was expected to 
cost roughly $100,000 and require 
from five to seven years’ time. 

A staff consisting of three or four 
scientific men of outstanding ability 
was assembled and has becn 
ployed on this problem more than 
eight years. The original assign- 
ment of problems to the Bureau of 
Standards was completed some time 
ago and the staff is now engaged in 


a further extension of the research | 


to cover a field not originally as- 
signed to higher temperatures and 
pressures. 

In the course of this long con- 
tinued research the government has 
contributed in personne] and facili- 
ties an amount at least 


concerned. 

The results obtained have been 
the subject of two international 
conferences, one in London in 1929 
and one in Berlin in 1930, at which 
international agreement has _ been 
reached on the most important 
phases of the matter. A third such 
international conference is sched- 
uled to be held in the United States 
in 1932, at which time final agree- 
ment probably will be reached cov- 
ering most of the field in 
the thermodynamic properties of 
steam are urgently needed for use 
in the design of steam power plants. 

No estimate has as yet been made 
of the economies properly attribu- 
table to the above noted investiga- 
tions, some of which have not been 
completed. However, the interested 
industries have estimated savings to 
the public of more than $155,000,000 
a year from the bureau's earlier re- 
searches on automobile fuel, oil. 
tires and brakes. 

The investigation at the bureau at 
the request of the petroleum and 
automobile industries, and the rec- 
ommendations based on the experi- 
mental results, made it possible to 
produce addifional gasoline from 
crude oil to the value of $100,000,000 
annually. On the initiative of the 
bureau the industries co-operated in 
a laboratory research, the results of 
which effectively caused the aban- 
donment of fabric tires. The say- 
ing in gasoline from the greater ef- 
fectiveness of cord tires has been 
estimated as worth $40,000,000 an- 
nually. The laboratory research on 
brake linings, conducted by the bu- 
reau On request and with the co- 
operation of the Motor Transport 
Corps, resulted in the development 
of tsting apparatus for brake lin- 
ings. As a result of this research, 
makers jmproved their product four- 
fold and the way to further im- 
P ovement was pointed out. A pub- 
1 saving estimated at $15,000,000 
and a greater safety of life and 
property have directly resulted. 

To many people the Federal gov- 


em- | 





equal to} 
that contributed by the industries | 


which | 


| be protected. 
| complished 





ernment means a law-making body 
nation wide in scope. I must re- 
mind you of the fact that it also 
represents a powerful group of pur- 


chasers, perhaps the most influen- 
tial in the country. In recent years 
its purchasing requirements, so far 
as concerns the quality and proper- 
ties of commodities used by it, have 
been unified through the agency of 
the Federal Specifications Board. 
This board was organized for the 
purpose not only of unifying the 
conflicting specifications of the sep- 
arate Federal purchasing agencies, 
but also of bringing these specifica- 
tions into harmony with the best 
commercial practice. 

As in the case of the National 
Screw Thread Commission already 
referred to, there is a close tie-up 
between the Bureau of Standards 
and the Federal Specifications 
Board, the director of the bureau 
being ex-officio chairman of the 
board. In preparing its commodity 
specifications the Federal 
cations the Federal Specifica- 
tions Board utilizes fully the 
suggestions received from both 
producers nad consumers. Sel- 
dom indeed is it found advan- 
tageous for the Federal govern- 
ment to insist upon special re- 
qupirements for commodities for 
its use. With exceptions so few 
that they can safely be ignored, its 
specifications call for commodities 
dealt with regularly in commercial 
transactions, and the Bureau of 
Standards has been particularly ac- 
tive in its endevor to assist the 
Federal agencies in bringing their 
specifications into harmony with 


Specifi- | 


good commercial practice in order 
to broaden the field of supply. 

It may be of some interest in this 
connection to mention the fact that 
many of the Federal specifications 
are identical in requirements with 
the specifications issued by national 
trade associations and technical so- 
cieties. Serious conflicts in require- 
{ments are becoming quite rare in- 
|deed. Moreover, not a few of the 
specifications that have been for- 
mulated by the 
with the aid of the 
staff of the Bureau of 
jhave been adopted 
America) industries. 


facilities and 


ment has, so to speak, 
house in order with respect to its 
purchases, has been of great ad- 
vantage to American 
well as to the government itself. 
No longer, for most commodities, 


duty 


(To be continued) 


'TWO NEW BRIDGE BUS 
LINES IN OPERATION 


Newark, N. J., Nov. 3. 
| Service Co-ordinated Transport 





ltoday announced the extension of | 
ltwo bus lines and the operation of 


la shuttle service from its new ter- 
| minal on Main Street, Fort Lee, to 
118lst Street, New York, giving a 
| fifteen-minute headway service 
lacross the George Washington 
| Memorial Bridge at a fare of 10 
cents from Fort Lee 
| New York. 

The Hackensack Motor Coach 
| Company, granted a franchise by 
Fort Lee, has announced a twenty- 
minute headway on bus 
across the bridge at a fare of 5 cents. 


| As Our Readers See It 


OPINIONS expressed in this column are those of readers of Automotive 


Daily News and do not necessarily represent the views of its editors | 


or owners, Readers are cordially invited to use this space to discuss any 
problems of interest to the automotive industry as a whele. 


Urges Dealers to Support 
National Organization 


By E. W. WALLING 
President Auto Sales Service Com- 
pany, McMinnville, Tenn. 


You will recall that on July 3 you 
published an article headed “Dealer 


| Outlines Method of Insuring Prot- 
jits from 


Automobile Sales,” in 
which it was suggested that action 
be taken by the automotive indus- 
try, but to no avail. 

I now wish to suggest action on 


the part of distributors and dealers | 
eventually | 


as they evidently and 
will have to enforce recognition of 
the fact that their interests must 

This can only be ac- 
through a nationwide 
organization. 

The automotive industry in al] its 
many branches is a business worthy 
of consideration and has a future 
for real business men. But dealers 
must operate their business effi- 


| ciently and stop acting like fools 


when a factory representative 
comes in and makes unreasonable 
demands. They must stop signing 
orders or entering into contracts 
simply because other dealers have 
done so. They must stop paying 


twice the value of a used car mere- | 


ly to obtain volume of sales of new 
cars for the sole benefit of the fac- 
tory. Volume in losses means as- 
signment or bankruptcy. 

Business is business. The manu- 
facturer must have his business on 
a profitable basis and the dealer 
must likewise have a profit. The 
automobile business is a real oppor- 
tunity for both, if handled proper- 
ly, because it deals in a real neces- 
sity and the demand must be sup- 
plied. But we dealers should sup- 
ply demand and the manufactur- 
ers should not create an over- 
supply. We can both demand a 
profit from the buyer if we do busi- 
ness properly. 

Greed on the part of some manu- 
facturers has forced production to 
the point of volume where it is re- 
flected in dividend checks to stock- 
holders. This could only be done 
if the dealers absorbed the surplus 
stock of cars at the end of the year 


that 
buying 
prospects. It 


at the 
earlier 
offered 


same price 
when the 
enthusiastic 


amounts to the dealers purchasing | 
| the overproduction with their year’s | 


account to the manufacturers and 
accepting in return an unproflitable 
Stock of cars. This transaction 
leads further to an _ unprofitable 


cot and passing their surplus 


profits are lost 

The manufacturers 
range production or 
models in a 


change of 
manner to offset the 


on overstock to the dealers. 

We must get together and work 
for the 
or the manufacturers will have to 
sell their own _ products Unless 


their money in some other line, 
which might not be any more 
profitable for us than it would be 
for the manufacturers to under- 
take the retailing end of the busi- 
ness. 

Of course, the manufacturers 
think they are very closely con- 
| nected with the retail end now, but 
when they drop dealers 
tributors and have to go to the 
farthermost prospect and “dig ‘em 
up,” it won’t be long before they 
call for help. And bet»on this: 
when they go into the used car 
business to make sales of their 
factory’s products, they won’t pay 
the prices we have been paying for 
old cars. They will think my idea 
of 40 per cent. per year deductible 
for depreciation, when the old car 
is well cared for and in good con- 
dition, not at all out of line with 
the facts. 

When that time comes used car 
buyers will get values similar to 
those given new car buyers. It ap- 
pears to the writer to be up to the 
dealer to act on his own judgment. 
We can accomplish more working 
together than separately. Let’s 
start something. We cannot ex- 
pect concessions unless we make & 
fight in our own behalf. 





Federal agencies | 


Standards | 
voluntarily by 


The fact that the Federal govern- | 
put its own | 


business as | 


need the manufacturer have to treat | 
a government order as “special” and | 
| oftentimes bid only as a patriotic | 


Public | 


terminal to| 


service | 


they paid | 
public 





swap for used cars and the dealer | 


Should ar- | 
public attitude or reduce the price | 
interests of all concerned | 


something is done dealers will put | 


4 LOW 


No extra 
circulation. 
Full page, $350; half-page $175. 


Fractional sizes in direct pro- 


and dis- | 





Sell Every 


Day 


M.E. A.-N.S. P.A. 
Joint Show 
Atlantic City 

Dec. 7-12 


Inclusive 


1 DISTRIBUTION 


In addition to its regular cir- 


culation, 


Automotive 


Daily 


News will reach every impor- 
tant accessory, parts and shop 
equipment wholesaler in the 


country, EVERY DAY dur- 


ing the Show. 
wholesaler 


Whether the 


attends the con- 


vention or not, he will receive 
a copy of each issue. 


2 EDITORIAL 


Descriptions of new items in- 
troduced, new merchandising 
plans, news of members of 
the M. E. A. and N. S. P. A,, 
news of the show, ete. If it’s 
news, you will read it first in 
Automotive Daily News—so 
will those who are interested 
in buying your products. 


3 QUICK 


SERVICE 


Thousands of copies of M. E. 
A. and N. S. P. A. issues will 
be in the hands of show visi- 
tors on the dates of publica- | 


tion. 


Where possible, copies 


will be delivered to the men 
at their hotel rooms. 

The regular mails will carry 
copies to the wholesalers who 


do not attend. 


This is all in 


addition to the regular circu- 


lation 
News. 


CcOsT 


charge for bonus 


Rates are much 
contract. Please 
interested in roto- 


rates or a definite 


portion. 
lower on 
wire if 
gravure 
position. 
Small advertisers are particu- 
larly benefited because less- 
than-page size copy is easily 
seen due to the physical prop- 
erties of the publication. 


Automotive Daily 


M. E. A.-N. S. P. A. 
issues Dec. 5, 8, 
9, 10, 11, 12. Forms 
close 2 days pre- 
ceding these dates. 


Automotive Daily News 


H. A. TARANTOUS, Business Manager, 350 HUDSON ST., N. Y. C. 
WESTERN OFFICE: Willard R. Cotton, Mgr., 333 No. Michigan Ave., Chicago, BI. 
DETROIT OFFICE: Geo. M. Slocum, Mgr., Fisher Building, Detroit, Mich. 
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Eastern Machine Adds New 
Self-Opening Die Head 





NEW Eastern Machine 


The Eastern Machine Screw Cor-, 


poration, New Haven, Conn., an- 
mounces a new sSelf-opening die 
head. This new type of threading 


tool does not require regrinding or 
sharpening. Instead of large chas- 
ers of high-speed steel, carriers are 
Substituted that take small high- 
speed inserts. These inserts are | a 


Self-Opening Die Head 


held in place by a single screw that 


|has a draw-in feature which locks 


the insert back in the carrier So as 
to insure trackage and even distri- 
bution of the cut. These inserts, it 
is stated, are inexpensive and may 
be replaced quickly by any one. 
The carriers for any die head size 
are made to take inserts for a defi- 





Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. 
Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, Ill., 





nite diameter range. For example, 
one range is for tmreads up to % 
an inch in diameier, another from 
1, to %, and another from % to 1 
inch. 


The same carriers are used for | 
both coarse and fine pitch series, | 
since’ the correct helix angle is in 
the chasers. This makes it unnec- 
essary to have different carriers for 
each different thread. The car-| 
riers themsel es are larger than the 
usual chaser and have nearly twice 
the amount of wearing surface | 
where they slide in the carrier slots 
in the body of the die head. | 
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New Spiral 2-Lipped End Mills 


—— 








Y A line of spiral two-lipped@ end 


New Handy Windshield Wiper. mins. straight shank, has recently 





ABOVE is shown the new electric constant-speed windshield wiper 


announced by the Handy Governor Corporation, Detroit, Mich. 


This 


new device was described i Automotive Daily News on October 24 


Returns for today: Colorado, Mississippi, Texas and Wyoming 


| been announced by the Brown & 


| Sharpe Manufacturing Company of 
| Providence, R. I. 
| These end mills with spiral teeth, 
having greater cutting areas, are 
| very desirable for certain types of 
| operations and should increase the 
|cutting efficiency of the end mill. 
| They are furnished in high-speed 
| steel, both right and left hand, and 
;}are made in a complete range of 
| Sizes. 


DISTRIBUTING COROZONE 

Indianapolis, Ind., Nov. 3.—The 
Indiana Wheel and Rim Company 
| has been appointed distributor for 
| the Corozone vibration absorber for 
Ford cars. 


Final Revision, Complete New Commercial Car Registration Statistics, Sept.,’31 


and New Jersey, which 


are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Readers desiring county, city or town lists, or lists of owners in any given section, may obtain these 
Commercial Car Registrations do not include buses. 


In this table 48 states and the District of Columbia. 





Indiana 
Chevrolet 


Brockway- 





Autocar 


























national 
La France 


Comparative figures for September, 1930, will be found’on Page 7 
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Alabama | 147 1| 121 l 3 | 1 2 | 
Arizona | a | Oe. UL! Ul Ue Ue ee de hd Se a aa ‘1! 107 Arizona 
Arkansas [| | ee ke a A. ee ee” oe ee oe ae 143 Arkansas” 
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Oregon _s : 69) | - 4f 2° oz 2 10 | :- + = oo . = 4 a ae 7 212O0regon 
Pennsylvania | 24 ~—=Ss14~=S=SiS03.S=«SC«BES~SC*aYSC*«‘éiLSCSC*~*«SO 151 4, 33 °®©l| °©68 23; ~—~=«S]S”S*=«i|s*Sti‘é zw C8BC~C*Y:~C*é“iédR‘|:«CO2231 (Penna, 
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*Washington | we ae , 10] — ea ee a one 7 | 4 6 CoS ~ 14 369,Wash. 
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Equipment --- Development 








\DOW ‘METAL _ PRODUCTS 
NOW IN MANY SHAPES 
AT LOWER PRICES 


Dow Metal, the product of the 
| Dow Chemical Company of Midland, 
Mich., being marketed in 
variety of shapes at new low prices. 
| Dow Metal is essentially a magnesi- 
um alloy, which is stated to be les 
than one-fourth the weight of steel 
;and even lighter than 


Demonstrations Boost Sales 


is now a 


S 


aluminum 





The manufacturers state that 

Dow Metal machines easily and 

about three times as readily as cast 

iron, being especially adapted to 

rollers and turned shapes. The 

metal is easily welded, forged, ex- 

truded, rolled and cast into shapes 

by methods common to industry 

The K-D demonstrator car in|salesman who takes the trouble | Standard shapes and sheets, as well 
front of the Myers Tri-State Supply | Teally to learn the merits of the |as ingots, are available for prompt 
|goods he has for sale is the man |shipment. ‘These alloys may now 


Company office, Joplin, Mo., with 
deft to right) Vere Silverwood, Bob 
Holden, Bob Swanman, K-D Man- 
ufacturing Company salsman; Bill} 
Loop, W. C. Brunson, Vic Geisert, 


who brings home the bacon. Wher- 
ever Brunson has gone he has met 
a most cordial reception. 


be had in steady supply and large 
quantith es at 30 ) cents } per pound. 


| 





| rear seat with the same 


Ted . _my eee Eld- | /AURORA HEATING UNIT [one air _ is given those on 
red, B aley, John Kinmouth, ; the front seat. 
W. D. Myers, owner. This jobber MARKETED IN NEW MODEL | This company also puts out the 


Aurora e'ectric blower, built to fit 
any force-1 draft heating unit. This 
blower takes air from underneath 
the cowl in the front seat, forces 
it over the hot exhaust pipe and 
sends it into the car's interior. Two 
adapters are furnished with each 
heater to fil the different sizes of 


gathered his sales force together so 
that Brunson would demonstrate 
some of the K-D service tools. Par- 
ticular interest was shown in the 
K-D King Pin Extractor for Ford 
cars and trucks, and the No. 603 
Universal Valve Spring Lifter Set. 

They say that “seeing is believ- 
ing.” At any rate the enthusiastic 
sales co-operation that has followed 
in the wake of the K-D demon- 
Strating car goes to prove that the 


The Forsyth Metal Goods Com- 
pany of East Aurora, N. Y., is an- 
nouncing a new model of its Aurora 
automobile furnace. The body of 
this unit is made of interlocking, 
flexible tubing to make the job of 
installation quick and easy. The 
ends are adjustable, which keeps/| flexible tubing used on different 
the number of models at a mini-| heaters. The electric motor used on 
mum. It is claimed that this heat- | the blower operates from the stor- 
ing unit provides occupants of the age | battery. 











volume of 


lop! I 


pe. Gunite Devises Novel Display 








A novel action display has been, to all intents and purposes comes 
conceived by the Gunite Corpora-| {from the rapidly revoiving drum, 
, but it is apparent that its source 


tion of Rockford, lll., as @ means 
of attracting visitors at conventions. | 
The exhibit shows the company’s; makes the blast. 

recently perfected “air blast” brake First introduced at the American 
drum mounted on an eqsel and kept | Railway Association convention re- 
constantly in motion through at-/cently held at Atlantic City, the 
tachment to a hidden motor. The| display became so popular that 
unusual effect produced by the con-| plans have been made for repeating 
tinuous and forceful blast of air| it at a number of other expositions, 
blowing from the Gunite booth is| according to Lee R. McCullough, 
to cause passersby to look for a}sales manager of the replacement 
powerful electric fan. The breeze division of the Gunite Corporation. 


|must be elsewhere, and the game 
is one of trying to figure out what 














Complete New Commercial Car Registration Statistics, September, 1930 


This table is repeated for comparative purposes only. 
































Figures for September, 1931, 














will be found on Page 6. 
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Delaware, °30 | 4) | 25 | 1| | 48 4 . | || | 1 | ce | _1|__—85\Del., "30 
Florida, 1930 | | | __ 140 | 4] | 295 8 | 3 2 | 1 1) 3 | 3|__ 466 Fla., 730 
Georgia, 30 | 21 |_159 | 8 | 244 5| 12) 1] 3 4| | 2] 2 33} 4851Ga., °30 
Idaho, 1930 | l 103| l 6| | 188 1 18 i | 4| | | 1| | ] 1| 1|___2|_—«325 Idaho, "30 
Illinois, 1930 | 13, 3|_—S«497| 39) 43 | 5) 714 15) 93 if 10 12| 7 1| ] 5; 20,5 2; 49|_*1534/mL, 1930 
Indiana, °30 | ] 5| 294 3 23 | 1; 465, 18 44 | ] zy | 7 3] ee | | 15) 888/Ind., , 1930. 
Towa, 19307 [a 6a) a 84a Sarai sea Tows, a0 
Kansas, 1930 | 161 2 21| 281 4 31 i| 1 8] 4 3 7 5 5 2 5) 535 Kan., ’30_ 
Kentucky, '30| | —oa|SC«dD 1 13 | | 206, +65 30 : ww To I 2] 3—CtiCSTC SSS] 47K, 1930, 
fa. 1990 | 6 za), 8 
Maine, 1930 | 1152) 27 | 208 3) 30 | 4 14 2 | 14 3 8 __2|__469/Me., 1930 
Md., 1930 | 5 4, ‘113 a C4 4 223) 17 19) 6| 10 13) I 4 3| 1 il oe |__| 458/Md., 1930. 
Mass., 1930 | 26 10215 10 49 | 8 667, 444, #56 8| 22 23| 12 9 4| 1 11 1 14) 1205|Mass., *30 
Michigan, ’30 | 1 3° +392 1 50; +13; ~«10382;—~=C*«* CA 7] 13 1| 1 4| 1 10 3 | _32|_ 1638/Mich., ’30 
Minnesota, ’30| |_| 250 a) a a a 4 | 4) O wee ee | tee 2; 2; __—«8|_—«845,Minn., 30 
Miss,, ss,, 1930 a 165 on —-: 226 a 8 ‘| - 1 ee 2| 2 1 o ___ 410 Miss., °30 
Missouri, °30 | i] 330 15] 20| 13) 528) ~~—*3:ii 71| 1| 5 | 11| | 1 | 4) 1| 4) 1] __17|__1054/Mo,, *30 
Montana, ‘30 | | 69 l 7] | 108 1 43| | 1 1| 1| | 1| 1| 7|__240\Mont., ’30 
Nebraska, °30| | [178 "a 950, +10 ~~ | 7 [ | | a ee 4) | i) —544.Neb., 1930 
Nevada, 1930 | i; 14 l 6] Ee as 3 a | | 1 | s 7 |__| __—s7|Nev., 1930 
N. Hamp, ’30| | 5] 55 1| 5] 1! ‘139 3 St«Ca} a | | 4| [ 3 1| 1 a | __2|__—234)N. HL, ’30 
N. Jersey, 30 | 16 18] 302) 11] 70 | 6, 701; 22; 62{ 4] «26 28) 5| 8) 3| 5} 2; 44|_:1352/N. J. 736 
N. Mex., 1930 | ae de ee | F 7 ] | | 3 1) 1 208/N. M., 30, 
New York, ’30| 20 68) 565,57, 93] SS] «1309, S68, Ss 1} +85 1 40) 652) 6| 1] 31 2) 4111) 2666/N. Y., "30 
N. Car., °30 | | 214 1| 12] | 277] 7 ~©«+13/ | 1| 1| | | a | _10| 541 |N. C., "30 
Nor. Dak., 30] | a ee ee ee ee | | | 3) | | 3| 2S | _5|__424iN. D., °30, 
Ohio, 1930 _| 8 10422; ~«B| =i Il; 775,21, —S~« | 18 | 23 i) 4 6] 12; 22, +13 4|___47|__1536\Ohio, °30 — 
Okla, 1930 | ‘1 3) 200) a a | l l 1 | | 2| zi 4 3 | _5{__500/Okia., °30 
Oregon, 1930 | 89) 4{_5| 221 5) ‘Ail 2 6| | 1| | 3 |__10' __361/Ore., 1930 
Penna., 1930 | 54) 29, «584 lil 134, ~=«19) + 1328) 52, 98) 17} 48 30) 25 37 6| 11} 80 8) 6| 61! 2638'Pa., 1930 
Rhode Isl., 30] | | 33] | aij 5) 84. —~*10) 8| a) 4) 2! | | ! | |__6|__175/R. 1., °30 | 
So. Car., 1930 | | | 128, | s,s sstfe.hlht..!tCU | 3 ! 3| | 7 | | | 4) 3258. C., '30_ 
S. Dakota, °30| 1; 80 2 ~C«sYYSC‘“‘é‘aAY;~SS#*SA‘ 1 54 | | | 4| | ] 1| | i |__5/__275|S. D., '30_ 
Tenn., 1930 | | 1; 96! i 8) 132 7, 12) | 3) 5 | | = 1 [2 274'Tenn., 30 
Texas, 1930 | | 5| 670 4 —s«d“S | 7; 852, 20 130 | 5 17 | 1 5] 1 18 5| 20; 1775 Tex., ’30_ 
Utah, 1930 | | | 91 5] | 149,13) 13] | 2 | 5] | | 2] | st | __ 10] _204/Utah, “30. 
Vermont, °30 | | a i 6| | 66] | 14l | | 3] 1| | ae | |__1]_ 135/vt,,_ 1938 
Virginia, °30 | 3| 4) 251) 22 | 2) 356) 8 34 a| 1| 2| 1| 3} | 1| | 1 :__ 13! __706'Va., 1930— 
Wash. 30 | | 158) | 9| [ 389, ‘14 28) ] 4| | 5| 1| | | | 4 | 24,639 Wash., *30 
West Va. 30 | | 113 16) 1| 163, 10,26 | 6 | | ; tS |__9|__380|W. V.. "2 
Wisconsin, 30] | 266, 14,15] 3) 402; 9) 50) i| | #9 4 2 | a wv #8 |__13|__799|Wis. "30 
Wyoming, °30| a a] a) 24| | | 1| | | | | | | |__146|Wyo.,_°20 
| 








170| 191, 9714, 217; 1014} 155| 17524! 593! = 1827) 58| 









































92| 172; 100)  83| 317} 138, 28; 745| 33902] Totals 
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Ad A—2colors 
—io LIGERTY 


Weekly A... but the Liberty ad cost 47% less! 


If you saw these ads when they ran, you 
noticed only two differences: 

1. Ad A ran in two colors—Ad B ran 
in four. 

2. Ad A ran in LIBERTY (with its 
smaller-size page)— 

Ad B ran in Weekly A, with its 
larger “conventional” page size. 

But if you could have been in homes where 
these ads had a chance to do their work, you 
would have found two more differences: 

1. Ad A was seen by as many people 
per 1,000 circulation—and read by 
more... 

2. And Ad A did its job at a cost of 
47% less—on the bread-and-butter 
basis of readers actually reached! 

Now those are strong arguments. They call 
for proof. So go back with us to the begin- 
ning and get the whole story. 


A Modern Publishing Formula 


LIBERTY, as you know, was planned to be 
an advertising medium. 

1. Planned around newsy, concise, 
swift-moving stories and features by 
artists and writers close to the pulse 
of our changing times. 

2. Given whole family appeal, in recog- 
nition of women’s interest in things 
outside the kitchen, and to provide 
men and women readership at the 
cost of one advertisement. 

3. Laid out with every editorial feature 
complete—no buried run-overs—to 
put every advertisement next to read- 
ing matter. 

4. Made compact in size, easy to handle 
and easy to see. 

5. Built for 99% single-copy circula- 
tion, bought only when wanted. 

When LIBERTY’S new owners took 

charge last April, they sought a way to prove 
that these ideas had worked. They called on 


Liberty ... AMERICA’S Best Read 





Dr. George Gallup, professor of Advertising 
and Journalism at Northwestern University. 
They invited the A.N.A. to act as referee. 

Dr. Gallup suggested this plan: Investiga- 
tors would visit six cities: Philadelphia, Pa.; 
Springfield, Mass.; Greensboro, N. C.; 
Columbus, Ohio; Topeka, Kansas, and Sioux 
Falls, S. D. 

They would carry current copies of the 
four leading mass magazines. 

They would push doorbells — 15,000 of 
them. 

And wherever they found a current copy 
of any one of these four publications—they 
would leaf through it, page by page, and 
check off what had been seen, and what had 
been read, both editorial and advertising 
matter. 

Some Sur prising Figures 
They found, all told, over 3,000 homes where 
there were current copies of one or more of 
the four mass weeklies. 

And after talks with members of those 
households they discovered this fact: 

On the basis of equal circulation units— 

say 1,000 copies—the average page ad 

in LIBERTY is remembered as having 
been seen by 

73% more women and 32% more men 

than the average page in Magazine A 

33% more women and 15% more men 

than the average page in Magazine B 

153% more women and 85% more men 

than the average page in Magazine C 

But that is not all. LIBERTY'S page costs 
—like commodity prices in general but un- 
like most advertising rates—have dropped 
35% in the past 4 years. So in terms of per- 
sons seeing your advertisement (which is 
what you buy space to accomplish) every 
dollar you invest in LIBERTY at page rates 
buys the attention of: 

168% more women and 107% more men 

than it does in Magazine A 
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77% more women and 54% more men 
than it does in Magazine B 
188% more women and 109% more men 
than it does in Magazine C 


What the Gallup Tests Prove 
Now, with prices for your product falling, as 
well as unit sales... 

With advertising appropriations coming 
out of profit margins, if they come at all... 

With salesmen and dealers taking their 
cues from your courage and aggressiveness 
in keeping up your advertising... 

It is important not merely to advertise, but 
to advertise efficiently! 

It’s important, not only to have good copy, 
but to put it where it has the best chance of 
working. 

Dr, Gallup’s work is proof that LIBERTY 
makes your advertising dollar reach 54% to 
188% more people. 

It’s proof that your space buyer has some- 
thing to say about the effectiveness of your 
advertising, as well as your copywriter. 

And it proves—in passing—just how far- 
sighted Coca-Cola was when it put LIBERTY 
on its list eight years ago—and kept it there. 


W rite for the Gallup Report 


We have the complete story of Dr. Gallup’s 
survey—a far more complete story than we 
can give here—ready to put before you. 

It presents, for the first time, facts on 
reader interest in terms of what was actually 
seen and what was actually read. It has been 
broken down to give you the answer to al- 
most any sort of a question you may have to 
ask about it. A copy will be delivered 
promptly by a LIBERTY representative to 
executives of advertisers and advertising 
agents. LIBERTY, 420 Lexington Ave., New 
York City. 
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These are some Advertisers who are getting 


AMERICAN SAFETY RAZOR 
AMERICAN TEL, & TEL. CO. 
AMERICAN TOBACCO CO, 


BARBASOL CO. 

BAUER & BLACK 

BEECH-NUT PACKING CO. 

BORDEN CO, 

BRISTOL-MYERS CO. 

BROWN & WILLIAMSON 
TOBACCO Co, 

BUICK MOTOR CAR CO. 

CANADA DRY GINGER ALE 
20. 

CHESEBROUGH MBG. CO, 

CHEVROLET MOTOR CO. 

CHI, MIL.,ST.P, & PAC. R.R. 

CHRYSLER MOTORS CORP. 

CLUETT-PEABODY & CO. 

COCA-COLA CO, 

COLUMBIA PICTURES 
CORP. 

COTY, INC, 

CROSLEY RADIO CORP. 

R. B. DAVIS CO. 

JOS. DIXON CRUCIBLE 


co. 

ENCYCLOPAEDIA 
BRITANNICA 

ETHYL GASOLINE 
CORP. 

EX-LAX, INC, 

FLORIDA CITRUS 
EXCHANGE 

GENERAL ELECTRIC CO., 
PHOTOFLASH LAMPS 

GENERAL ELECTRIC CoO., 
RADIOS 

GILLETTS SAFETY RAZOR 


20. 
ALEXANDER HAMILTON 
INST, 
HEWES & POTTER 
HINZE AMBROSIA, INC. 
CHAS, E. HIRES CO, 


more for their money by using Liberty: 





HOUBIGANT, INC, 

INDIAN REFINING CO, 

INTERNATIONAL 
MERCANTILE MARINB 

JANTZEN KNITTING 
MILLS 

JOHNSON & JOHNSON 

KELLOGG CO, 

KOLYNOS CO, 

KRESS & OWEN CO, 

LAMBERT PHARMACAL 
20. 

LARUS & BROS, CO, 

LEVER BROS, CO, 

LIGGETT & MYERS 
TOBACCO CO, 

MENNEN CO, 

PHILIP MORRIS & CO, 

NORTHWESTERN YEAST 
co 

NORWICH PHARMACAL 
co 


NYAL CO, 

OAKLAND MOTOR CAR CO, 
PAREER PEN CO, 
PEPSODENT CO, 
POMPEIAN CO., INC, 

RCA VICTOR CORP, 

R. J. REYNOLDS TOBACCO 


co. 
SINGER SEWING MACHINE 
co, 


A. G. SPALDING & BROS, 

STANCO, INC, 

A. STEIN & CO, 

TEXAS CO, 

VAPO CRESOLENE CO, 

VELDOWN COMPANY, INC, 

WANDER CO. 

G. WASHINGTON COFFEE 
REF. CO, 

L, E. WATERMAN CO 

R. L. WATKINS CO, 

WESTERN CLOCK CO, 

W. YOUNG CO. 

ZONITE PRODUCTS CORP, 









